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How has financial access changed since 20067
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Formal Access Gender gap has shrunk from
12.7% in 2006 to 1.6% in 2024

Formal Access by Sex (%) | 1.6 % I
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ies widely by County
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Growth in smartphones, but disparities remain

Smariphone ownership: 2021 vs 2024 (%)
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. County view: From 4->20 counties with more
- women formally financially included
ﬁnz\//(::\f;ess R Source: FinAccess 2024 - stawrapper o'ltesng



Formal financial inclusion gender gap

2024
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The Shape of the 2024 Gender Gap

Traditional bank gender gap
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The gender gap differs significantly
across financial services

Gender gap
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https://finaccess.knbs.or.ke/reports-and-datasets
https://finaccess.knbs.or.ke/reports-and-datasets

Traditional bank
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Mobile money

All adults=82.3%

77.6

73.5

26-35 36-45 46-55 Above

55
—Male =—Female

And access differs across age ranges too
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- Women have less education, less income &
- different marriage dynamics

Finished secondary education Own Income* Married/Living with partner

All ages=40.8%
All ages=69.9% All adults=53.9%

93.9 954 95.1
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10.9 9.9

1825 2635 3645 4655 Abovedd 18905 2435  36-45  46-55 Above55 1825 2635  36-45  46-55 Above
55
}'Q —Male =——Female —Male —Female —Male —Female
access *Own income includes income earned through agriculture, casual work, own business and employed. Kenya



How might this impact decision-making? <

Decision making: day to day
household purchases

Jointly (with another household... g 3-3

Jointly (with spouse) pmm 13 -3

Spouse pumm 77 121

Female W Male

Decision making: major
household purchases

Jointly (with another household 2
member(s) not spouse) m22

Jointly (with spouse) g 14.821'9

Spouse g5 3 22.0
Self  — 1 7
N,
N
access Female ® Male
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Decision making: Ag income spend

Jointly (with another household... 2 13-71

Jointly (with spouse) ™ -/ 29.1

Spouse/ partner 15.3

025

451
Sl ——— 7 >

Female ® Male

Decision making: How the farm is
run

Jointly (with another household... g 9

Jointly (with spouse) 15 4 28.2

Spouse/ partner g5 g 164
Self  EE————— (3 G

Female W Male



Own business / self-employment has
returned to pre-Covid levels

POPULATION BY ALL INCOME SOURCES: 2019 - 2024

36%

% population (18+)

12 | Source: FinAccess 2019, 2021, 2024. Note:

/ annuity

34%

28%
24%

Casual /seasonal work

33% 33%

Dependent

34%

26% 26%

Farming

(18+)

20% 20%
17%

Own business/self-
employed

2019 m 2021 m2024

14% 15%
12%

Employment

1% 1% 1%

Renting land
/house/rooms

dCCESS

0% 0% 1%

Money from
investments

Dependent includes those who receive support from family / friends, money from NGO, money from pension



And the main source of income for 16% of
Kenyans aged 18+, 4.5 million individuals

POPULATION BY MAIN INCOME SOURCE: 2019 - 2024

(18+)
30%
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Casual /seasonal work Dependent Farming Own business/self- Employment Renting land
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13 | Source: FinAccess 2019, 2021, 2024. Note:
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557 of business owners have at leastone

other income source

Running own Support from
business family / friends

1.07
Mn

\
19% of business owners also receive
income support from family / friends /
spouse

14 | Source: FinAccess 2024

(18+)
Running own Casual /
business seasonal work
8.91 Mn

781K

v

14% of business owners also earn an
income from casual / seasonal work

OVERLAPS BETWEEN BUSINESS AND OTHER INCOME SOURCES: 2024

Running own Farming
business

6.17 Mn

1.07
Mn

l

19% of business owners also earn an
income from farming activities

INaCCess

Running own Employment
business

381K

v

7% of business owners also earn
an income from employment



Demographics shifting over the years X

dCCESS

BUSINESS OWNER DEMOGRAPHIC SEGMENTS: 2019 - 2024

(18+, main source of income is own business / self-employed)

2019 2021 2024
42% 44%
0,
GENDER 53% (} 47k 58% 0 56% 0
m Male = Female m Male m Female m Male m Female

41% 49% 0 .
LOCATION ( > 59% () 51% 48/oc > 52%

m Urban = Rural m Urban = Rural m Urban = Rural
14% 18% 16%
AGE 49% ~ s (7 46% ‘p
36% J 37% 38%
m18-25 m26-35 36+ m18-25 m26-35 36+ m18-25 m26-35 36+

15| Source: FinAccess 2019, 2021, 2024



Many types of segmentation

3.77 Million:

Business owners

with operational
businesses

A
: |

I
Female Male

16 | Source: FinAccess 2024

Urban

Rural

BUSINESS OWNER SEGMENT SIZING: 2024

(18+; main source of income is own business / self-employed, operational businesses)

X

( \

Youth (<35) Non-youth (36+)

GLCESS
Age of business
A
{ |
0-2years 3-6years 7+ years
{ |
0 paid 1 - 20 paid
employees employees
637k




The largest segments of business owners X

are aged between 26 - 35 years old access
BUSINESS OWNER SEGMENTS - GENDER AND AGE: 2024

(18+; main source of income is own business / self-employed, operational businesses)

3.77 Million:

Business owners

with operational
businesses

Female Male

18 25 26 -35 36 -45 18 - 25 26 -35 36 -45 46+

17 | Source: FinAccess 2024




Women in business have returned to pre-
Covid levels but not men

MAIN INCOME SOURCE BY GENDER: 2019 - 2024
(18+)
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18 | Source: FinAccess 2019, 2021, 2024. Note: Business owners defined by main source of income is own business / self-employed
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Women more likely to close businesses -

/,

G

often due to with personal/family reasons access

BUSINESS STATUS: 2024

(18+ business owners; 4.5 Million)

‘Is your business currently in operation?

<25

. Operational . Closed

26 - 35

Male Female

O

Lack of Customer Demand Lack of Working Capital/High Lack of Working Capital/High Lack of Customer
Operating Cost Operating Cost Demand
Top 3 reasons
P Lack of Working Capital/High Personal/Family Reasons Lack of Customer Demand Lack of Working Capital

for business

Operating Cost
closure

Supply Issues Lack of Customer Demand Personal/Family Reasons Personal/Family Reasons

19 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed

36+

Lack of Working
Capital/High Operating Cost

Lack of Customer Demand

Personal/Family Reasons



Men more likely to have paid employees Y

/.\\

than women access

PAID EMPLOYMENT

(Business owners; 18+)

2024

Male Female <25 26-35 36+
10+ paid employees | 2% 0% 0% | 1% | 1%
2 -9 paid employees Il 11% B 5% I 4% B 7% B 2%
1 paid employees [l 12% B 5% B 6% l 10% M 3%
0 paid employees NI 7> N0 0 I c2o: I 2
10+ unpaid employees | 1% | 0% 0% | 0% | 1%
2 - 9 unpaid employees [l 15% B 7% B 3% W o% Bl 3%

2021

T unpaid employees | 19% 7% 7% 8% 3%
0 unpaid employees N 65% I -0 I -0 I 0 I o

20 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed



Male business owners have the highest o
median monthly incomes access

MEDIAN MONTHLY INCOME OF BUSINESS OWNERS BY SEGMENT: 2024

(18+; 3.7 Million Operational Businesses)

25000
20,000
20000
15000 14,000
9,000 9,500 9,500
10000 8,000 8,000
6,400
- I I
0
Male Female 26 - 35 36+ 0 paid 1 - 20 paid All business
employees employees owners

21 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed



) ) ) ege ) > /.
Differences in Digitisation 7
dCCESS
BUSINESS OWNERS DIGITISATION: 2024
(18+; selected indicators)
% personally own a mobile phone % Use a digital marketing channel (incl. SMS / Phonecall)
0
. 98% 269% 39%
0 0
94% 1 9394 93% g0 93% 31% 1 26m 30% o 27% 29%
90% I I I I I
Male Female | 25o0rless 26-35 6+ Opaid 1-20paid All Male Female | 25o0rless 26-35 O paid 1-20 paid All
employees employees business employees employees business
owners owners
% receive any payments digitally % make any business payments digitally
85% 79%
81% 83% . 1% [ esw | 65w 2% 65w 65% 68%
0 0 76% 0
75I/0 i 75 /0 I I I I I I I
Male Female | 25o0rless 26-35 6+ Opaid 1-20paid All Male Female | 25o0rless 26-35 6+ O paid 1-20 paid All
employees employees business employees employees business
owners owners

22 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed



Differences in Formalisation 2\

FORMALISATION: 2024

(selected indicators)

% Keep any business records

58%

36% | 34% | 319 2* 3% 309 I 35%

Male Female | 25o0rless 26-35 6+ Opaid 1-20paid All
employees employees business
owners

% Have a business bank account

18%
8% 8%
7% 5o 6%
Il = 1 0 5 » B
Male Female | 25o0rless 26-35 36+ Opaid 1-20paid All
employees employees business

owners

/D
dCCESS
% Have a paybill / till number or card reader machine
37%
20% 22%
I i ] I ] i i
Male Female | 25o0rless 26-35 6+ O paid 1-20 paid All
employees employees business
owners
% Member of a business association
4%
2% 2%
1% 1% 1% 1%
m > H B []
Male Female | 25o0rless 26-35 36+ O paid 1-20 paid All
employees employees business
owners

23 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed



Male business owners are more likely to be .

o

(]
registered access
FORMALISATION: 2024
(selected indicators)
% Registered at Registrar of Companies % Have a single / unified business permit
13% 38%
20% 0
7Y% 19% 0, 0,

0 504 504 » 4% 14% 15% 16% 13% 17%
I =01 0B |° s L oo 1B i
Male Female/ 25orless 26-35 6+ Opaid 1-20paid All Male Female| 25orless 26-35 36+ 0 paid 1-20 paid All

employees employees business employees employees business
owners owners

24 | Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed



Differences in Financial Porifolios

FINANCIAL PORTFOLIOS: 2024

(selected indicators)

94%

Male

73%

Male

25 |

% Have any formal transactional account

(mobile money, mobile bank, bank / mfb, sacco account)

0
9% 9% - 93
92% 92% 0
83% I I I I
Female| 25orless 26-35 6+ 0 paid 1-20 paid All
employees employees business
owners
% Have any formal savings
83%
64% | 69% 7i’ 64%  65% I 68%
Female' 25orless 26-35 0 paid 1 -20 paid All
employees employees business
owners

61%

Male

35%

Male

% Have any formal credit / loan

. 67%
57% 52%

I 54%

Female /| 25 orless 26-35

% Have any insurance

26% 24%

B 17% I I

Female = 25 or less 26-35

Source: FinAccess 2024. Note: Business owners defined by main source of income is own business / self-employed

dCCESS

580 0% 5ou

0 paid 1-20 paid All
employees employees business
owners

43%

20% 24%

0 paid 1 -20 paid All
employees employees business
owners
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Creating value through inclusive finance

Rehema Kassim Riiko, Vanga (Kwale).
Click here to watch Rehema'’s story

| {).FSD Kenya | X @FSDKe


http://www.fsdkenya.org/
https://youtu.be/ZWPWHGir7Ws
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