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Women tend to be more active in the economic arena
than on any yet disproportionately disenfranchised
than men and shoulder more burden of poverty.

Because of gender inequality in access to resources,
opportunities and outcomes:

* They might have a higher probability of
becoming poor, and their poverty sometimes
invisible and experience a longer duration of
poverty

Notably, access to financial services is marked by
significant persistent gender gaps, albeit narrowing.

» Persistence of the gender gaps implies that the
women’s market remains significantly untapped
yet portends sizeable opportunities.

a) Adopt agender-lens in disaggregating
the trends in formal financial inclusion
along their socio-economic profiles.

b) To isolate the role of socio-demographic
factors in explaining the gender
differentials in financial inclusion.




Gender differences in financial inclusion indicators
across counties

Despite persistence of gender gaps in financial inclusion, significant heterogeneity is
evident across counties on a number of indicators

® Financial inclusion is high in counties such as Mandera and Kitui (Map 1), financial
health is low (Map 2), and are more credit rationed (Map 3)

... and in the intensity
of credit rationing
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Gender differences in financial inclusion indicators

across counties

® Despite persistence of gender gaps in financial inclusion, significant
heterogeneity is evident across counties on a number of indicators

Gender gaps in financial literacy
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Women are less financial literacy than men.

® 50% of men are financially literate compared to 40% of women, translating to 10% gender gap in financial

literacy.

Financial literacy and financial inclusion are positively correlated (i.e., upward sloping curve), but the association

is higher among women (13%) than men (2%).

Narrowing the gender gaps in financial literacy is associated with a reduction in financial inclusion gender gaps

(i.e., downward sloping curve)
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® A narrowing of the income gaps (i.e., ensuring equal

access to opportunities across gender) is critical in closing

the pervasive gender gaps.
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Differential mobile ownership across gender plays a
significant role in bolstering financial inclusi

82% of men own a mobile phone compared to 79% of

(upward sloping curve) with higher financial inclusion, but

more among women (83%) than men (66%).

A reduction in the mobile ownership gap is critical in
closing the gender gaps in financial inclusion (downward

sloping curve).

Financial Inclusion and mobile ownership correlation
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® A 1.44% gender gap in ID ownership in favour of women exists with 90.03% of
women owning an ID in contrast to 88.59% among men.

® |ID ownership is positively associated with financial inclusion, but more so among

women (82.7%) than men (16.7%), and therefore a higher ID ownership narrows the

gender gaps in financial inclusion
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Gender inequalities remain pervasive in
property ownership, and exacerbates
gender gaps in access to productive assets §

® Women are less likely to own land, with 45.36% of
men owning land compared to 38.81% of women,
translating to a 6.55% gender gap in favour of men.

® Higher property ownership is associated with higher
financial inclusion among men than among women,
however a narrowing of the land ownership gaps
reduces the financial inclusion gaps.

Financial inclusion and property ownership correlation Financial inclusion and property ownership correlation
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Differential Access to the internet and
financial inclusion

® Access to the internet is unequal with 30% of
women and 38% of men can access the internet.

® Higher internet access is positively associated
with higher financial inclusion, moreso among
women than men, a narrowing of the internet
access gap important for closing financial

inclusion gaps.
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(1) (2) (3) (4) (5) (6) (7)
Access to Formal inclusion Informal financial inclusion =1 Formal savings = 1 Mobile money Formal loans =1 if Digital loans == 1 if has
emergency ==1 if financially if has access to informal- if has uses formal  savings == 1if has has borrowed from a borrowed digitally in the
funding ==1 if can included financial service providers savings in the last used mobile formal financial last 12 months
access in case such as ASCAs, ROSCAs, 12 months money savings in institution in the last
emergency shopkeepers/Merchant the last 12 months 12 months
. . 0.0425%** 0.00289 -0.0568%*** 0.0484%** 0.0463%** 0.0464%** 0.00146***
=1, if male, O if female
(8.99) (0.56) (-7.03) (5.70) (5.49) (6.98) (2.70)
Livelihood ==Agriculture -0.0748™" -0.0585™"" 0.00416 -0.121™"" -0.0258 -0.109""* -0.00181"
(-9.49) (-4.47) (0.27) (-7.16) (-1.64) (-9.28) (-1.89)
Livelihood ==Casual -0.128™" -0.0396™"" -0.00168 -0.145"" -0.0377"" -0.0804™"" 0.000178
(-16.54) (-3.11) (-0.11) (-9.03) (-2.55) (-7.46) (0.27)
Livelihood ==Own business -0.0719"*" -0.0475™" -0.0382 -0.107"" -0.0100 -0.104™" 0.00213
(-5.77) (-2.29) (-1.44) (-3.91) (-0.39) (-5.61) (1.57)
U leme) e=Beramlan: -0.115"" -0.0492""" -0.0551""" -0.173"" -0.0581""" -0.103™" 0.000751
(-13.89) (-3.76) (-3.47) (-10.09) (-3.65) (-8.56) (0.98)
Decision making ==Self 0.0185"" 0.0195"*" 0.0857""" 0.0547*"" 0.0552"*" 0.0456""" 0.00103
(2.49) (2.67) (7.02) (4.30) (4.30) (4.37) (1.39)
Decision making ==Spouse 0.0233™ 0.00931 0.0999"* 0.0475"* 0.0500"*" -0.00952 -0.000251
(2.44) (1.03) (6.46) (2.97) (3.09) (-0.70) (-0.25)
Decision making ==Jointly 0.0211"" 0.0290""" 0.0752"" 0.0415"" 0.0342™" 0.0253™ -0.0000404
(with spouse) (2.63) (3.48) (5.56) (2.99) (2.45) (2.24) (-0.05)
Financial literacy == interest 0.0335""" 0.00191 -0.126™"" -0.0563"*" -0.0655""" -0.0132" 0.00106"
rate question correct (5.86) (0.29) (-12.43) (-5.48) (-6.41) (-1.73) (1.68)
Financial literacy =="Don't -0.0128" -0.0246™" -0.0465""" 0.00491 0.0227" -0.0554""" -0.000372
know response (-1.76) (-4.10) (-4.57) (0.45) (2.02) (-5.64) (-0.37)
Awareness of transactions 0.0253™" 0.0352"*" -0.0202" 0.0870™"" 0.0874™" 0.0689™"" 0.00144"
costs (3.90) (5.28) (-1.92) (8.19) (8.18) (8.28) (1.78)
Social capital == B1B1 0.108™* -0.00278 -0.0283""* 0.0571"* 0.0548""" -0.00252 -0.000144
People in your life (23.54) (-0.53) (-3.34) (6.58) (6.37) (-0.37) (-0.31)
Informal group membership 0.0314"" 0.0471"* 0 0.118™ 0.106™"" 0.0814""" 0.00204™"*
(6.17) (7.01) () (12.32) (11.29) (11.71) (3.23)
ID ownership == 1 if has ID 0.0116 0.215™" 0.0864""" 0.344%** 0.326%** 0.224%** 0.00595"""
(1.17) (23.25) (5.43) (19.99) (18.46) (13.56) (2.88)
Mobile Ownership == 1 if 0.0529"*" 0.343™"" 0.0288""" 0.557%** 0.589%** 0.285%** 0.00489™""
owns mobile phone (6.95) (38.89) (2.78) (44.77) (44.93) (22.80) (3.04)
Business ownership == 1 if 0.0475™" 0.0435™"" 0.0671""" 0.0879™"" 0.0806™"" 0.0908™" -0.000450
business owners (4.46) (2.70) (3.00) (3.94) (3.74) (5.78) (-0.38)
Observations 21379 21509 15891 21509 21509 21509 21509




(1)

Access to

()

Formal inclusion

(3)

Informal financial

(4)

Formal savings =1

(5)

Mobile money

(6)

Formal loans =1 if

emergency funding  ==1 if financially inclusion =1 if has  if has uses formal savings == 1 if has  has borrowed from
==1 if can access in included access to informal-  savings in the last used mobile a formal financial
case emergency financial service 12 months money savings in institution in the
providers such as the last 12 months last 12 months
ASCAs, ROSCAs,
shopkeepers/Merc
hant
Group (Male) 0.125"* 0.800™** 0.554™"* 0.594™" 0.555™"" 0.278™"
(0.003) (0.003) (0.004) (0.004) (0.004) (0.004)
Group (Female) 0.178" 0.824™** 0.417" 0.645"" 0.597"** 0.346™"
(0.004) (0.003) (0.005) (0.005) (0.005) (0.005)
Gender gaps in financial inclusion -0.052"** -0.023"" 0.137"** -0.051"** -0.043"** -0.068"*
(0.005) (0.004) (0.007) (0.006) (0.007) (0.006)
Explained financial inclusion gender gaps -0.009™"" -0.023"" -0.012™*" -0.020""" -0.013"" -0.030"""
(0.002) (0.003) (0.003) (0.004) (0.004) (0.004)
Unexplained financial inclusion gender -0.044"** -0.000 0.149"** -0.031™* -0.030"** -0.038™*
gaps
(0.005) (0.003) (0.007) (0.006) (0.006) (0.006)

® Controlling for the socio-economic variables for both male and females
reduces the gender gaps, however, a sizeable unexplained component
remains, which is unaccounted for by the variables which could be
explained by socio-norms and cultural differences.




® While taking into account differences between male and females, the pervasive
gender inequalities in financial inclusion is due to:

Narrowing the gender inequities in financial literacy improves financial
inclusion.

®* Both women and men need to be sufficiently financially literate. Women’s needs are

even higher, because they:

® Typically have fewer financial resources than men (e.g., lower labour market
participation, lower earnings, discontinuous careers for caring activities.)

Differences in access to productive assets (i.e., property ownership)
Unequal opportunities resulting in unequal incomes

Differential access to information due to unequal ownership of mobile
phones, and internet access.
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Thank you.

All thoughts, comments, and
questions are most welcome.
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