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Raise hand feature: Allows attendees
to raise their hand to indicate that
they need something from the host or
panelists.

Q&A: Function for questions that you
would like the panelists to respond to
during the session or at the allocated
time towards the end of the webinar.

Interpretation: Click on
“interpretation” button and select
your language (French or Spanish).
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AGENDA

11:05 - Welcome Note Dr. Alfred Hannig, ED, AFI

11:20 Opening Remarks Dr. Patrick Njoroge, Governor,
Central Bank of Kenya

11:20 - Session 1 - Kenya FinAccess Survey 2021 Methodology and high-level Mr. Cappitus Chironga Jazz, Manager

12:00 results Central Bank of Kenya
Q&A
Comfort Break
12:05 - Session 2 - Deep dive into FinAccess Survey 2021 findings on COVID- Dr. Amrik Heyer, Director for Research,
12:35 19 impact on financial health and resilience Financial Sector Deepening Kenya
Q&A
12:35 - Session 3 - Demo on Data Analytics Tool and Website of FinAccess Mr. Rajab K. Mbaruku, Senior Manager
13:00 Survey Kenya National Bureau of Statistics
Q&A

13:00 Closing
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Session 1 - Kenya FinAccess Survey 2021
Methodology and high-level results

Mr. Cappitus Chironga Jazz

Manager
Central Bank of Kenya
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Introduction

Purpose, Partnerships, Methodology, Survey Sample,
Demographics and Survey Adminisiration
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Purpose

- The 2021 FinAccess survey is the 6™ since the 2006
baseline (2009, 2013, 2016, and 2019). The aim is to:

v Enhance financial inclusion measurement;

v' Provide better understanding of the financial inclusion landscape
indicators to track financial inclusion dynamics over time; and

v' Provide timely and more current data to various stakeholders.
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Partnerships

Private-Public Partnership key to success:
v Budget funding

v Expertise — instrument, analysis, report writing, messaging etc
v Leveraging on technology

Key Partners with Central Bank of Kenya;
Kenya National Bureau of Statistics (KNBS)

Financial Sector Deepening Trust (FSD) Kenya.
Alliance for Financial Inclusion (AFI)

Domestic Financial Regulators

Banks and Telcos
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Methodology

The 2021 FinAccess is a cross-sectional survey that provide
inclusion indicators from the following dimensions: Access,
Usage, Quality, and Impact/Welfare.

Targets those aged 16+ years, living within conventional
households in Kenya at the time of data collection

Respondents are selected randomly
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Survey Sample

Study domains used: 50 i.e. National; Rural, Urban; and 47
Counties

Sample size: 30,600 households

Used the Kenya Household Master Sample Frame (K-HMSF)
based on the 2019 Kenya Population and Housing Census
data

Overall response rate: 85.6 percent

#afiGlobal
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Survey Demographics

Response rates Age Distribution

RESIDENCE 30 1
RURAL | URBAN | TOTAL 25 |

RESULTS

Selected

20 -
Households 18,774 11,826 30,600

Percent
—_
D

Eligible 16,316 | 9408 | 25724

259  26.3
16.5
7 13.4
Households 0 5, 10
Household '
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Response 0 - : : : : :
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Survey Demographics

Population by Sex

Population by Residence

it
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Survey Administration

* 60 Research Assistants, 20 Supervisors and 10 coordinators for 90-days
country-wide survey

« Used Computer Assisted Personal Interview (CAPI) through face-to-face
Interviews with respondents;

v in English, and translations in several local languages,

v with Kiswahili being the most preferred interview language

« Raw data cleaned and weighted to total population,
v representing those aged 16+ years
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Key findings

Access Usage Quality Impact
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« Access to formal and informal financial services solutions and those
excluded from any form of financial services confinue to evolve....
Access Trends — 2006:2021 Access by Categories
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Youths and adults above 55 years driving exclusion rate ...

unemployment, lack of documentation, retiremente
Exclusion Rates by Age in 2021 (Percent)

=55yrs 78.9
46-55yrs 89.9
36-45yrs 91.1
26-35yrs 90.8
18-25yrs

= s 6.5

EWd 5.3

=81 5.2
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Narrowing gender gap in terms of inclusion to formal

solutions...

Included Vs Excluded by Sex (Percent)

Formal inclusion: Male vs Female

85.6

79.7

85.9

33.7 ‘a ‘a

20.5

41.7

40.7

Exclusion: Male vs Female
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« Declining mobile money uptake
overall slow growth in inclusion

may signal maturity — driving

Mobile Money Uptake
Survey Year Uptake (Percent) Change in Percentage Point

2006 Baseline Baseline

2009 27.9 27.9

2013 61.6 33.7

2016 /1.4 9.8

2019 79.4 8

2021 81.4 2
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« Income disparities, age, and residence explain
exclusion...

Exclusion by Demographics

Highest [N 3.6
Second Highest [ 7.8
Middle I 10.8
Second Lowest [ ", 16.2

Urban
Rural

Lowest L 250

>55yrs
46-55yrs
36-45yrs
26-35yrs
18-25yrs

Female 12.4
Male 10.8
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First County (sub-national) level data points provide information on
formal financial access across the 47 counties... reflect uniqueness

County Comparisons: Formal Inclusion

COUMNTY CODE COUNTY
Mombasa 25 Samburu
oz Fowrale 26 Trans Mzoia
o3 FLiFT 27 Uasin Gishu
04 Tana River 28 Elgeyo-Marakwet
05 Larmu pei=] Mandi
Lol Taita-Tawveta 30 Baringo
oY Garissa 31 Laikipia
hoas) Wajir 32 Makuru
o2 Mander-a 33 MMarok
10 Marsabit =4 Kajiado
11 Isiol
sole 35 Kericho
1z Meru
36 Bomet
13 Tharaka-MNithi
37 Kakamega
14 Embu S
15 kitui 8 Mihiga
16 Machakos =2 Bungoma
17 Makueni =0 Busia
ia Myandarua #1 Siay=
19 Myeri az Fisurmu
20 Kirinyaga =3 Homabay
21 Murang'a =4 Migori
22 Hiambu 45 Kisii
23  Turkana <6 Myamira
24 West Pokot 57.7T a7 Mairobi City

Central Bank of Kenya
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...Financial exclusion rate by county ... reflects socio-economic
and infrastructural differences?

County Comparisons: Exclusion
% %
7.9 15.5
o9 oz 26 Trans Mzoia T.0
o3 et 27 Uasin Gishu 11.0
- 1o o4 Tana River - 2 Elgeyo-Marakwet 12.8
°5  Lamu et 28  Mandi 16.4
Lol Taita-Tawveta 12.2 =0 Baringo 10.6
OF Garizsa 31 Laikipia 14.3
o8 Wajir 32 Makuru 10.1
o9 Mandera
23 Marok
10 M bit
=25l 24  Kajiado 7.5
11 Isiolo 6.2 -
35 Kericho 12.2
1z Meru 12.0
= 26 Bomet 19.2
13 Tharaka-Mithi 5.9
37 Kakarmega 8.5
1 Embu 5.8 -
15 Kitui 16.0 38 Mihiga L
16 Machakos 6.2 =2 Bungoma LS
17 Makusni .0 =0 Busia 14.5
18 MNyandarua 16.1 41 Siaya Ea
19 Myreri 4.4 az Fisurmu 9.6
2o  Hirinyagsa 4.8 <3 Homabay 14.5
21  Murang'a 5.3 a4 Migori 15.3
prand Kiambu 5.6 45 Kisii 16.1
23  Turkana 11.4 246  Myamira 14.3
24  West Pokot 11.3 47 Mairobi City 2.8
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Deepening Usage: Providers,
Services and Products

www.afi-global.org
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* Qur focus in this dimension:

v Actual usage of financial services, products and providers
Frequency of actual usage
Duration (time taken) in using the providers/services/ products

Reasons for use or non-use of certain providers, services or
products

NN N

« Analysis based on key demographics - age, sex, education,
residence, wealth quintile and County

« Given multiple consumption by respondents, proportions of
usage are not aggregated

www.afi-global.org 27



Mobile money and mobile banking usage are driving financial

INnclusion...

Usage of Financial Services and Products by Providers (Percent)

= 2009
=2019
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=2013
m 2021

r 18.3

~ 3
= = 2006
= m20146
Mobile Banking: 2019 - 25.3% 2021-33.4% s
Traditional Banking: 2019 - 29.6% 2021-23.8%
3 -
w o — — ]
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Increased frequency of mobile money and informal groups usage -
liquidity needs, government policy on COVID-19, and waiver of

transaction charges

Usage of Financial Providers by Frequency

Quarterly 2021 19.4 22.6 26.5 6.7
Quarterly 2019 20.8 19.9 17.9 5.6
Monthly 2021 46.9 36.6 48.1 51.6
Monthly 2019 66.3 50.5 64.9 58.8
Weekly 2021 10.4 20.1 8.9 36.9
Weekly 2019 9.0 24.3 10.4 31.4
Daily 2021 [JFH0) 5.1 1.3 4.8
Daily 2019 1.3 2.9 0.9 3.7
OI% 1(;9'6 2(;96 3(;‘}6 4(;‘}’{: 5(;9’6 E(I)‘}E ?(I)‘}’é S(I)‘}’é 9(;‘}’6 10;)%
M Bank Wl SACCOs M Mobile banking B Mobile money | MFI M Informal Groups
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More is preferred to less...

Usage by Combination of Financial services providers

2021 hn- 75.3 g 117

2019 153

2016 Y T 17.4

2013 T . 5 R 25.4

2009 36.1 A 7 A
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« Brick and mortar banking shrinking more people embrace mobile
banking - female and rural residents adoption rate much faster on better

infrastructure, cheaper smart phones, convenience,

Traditional versus Mobile Banking Usage Overtime by Demographics

60.0 Traditional Banking 60.0 - Mobile Banking
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Non-bank solutions (providers, services and products), largely
declined in 2021...

Insurance, Pension and Investments Usage

=
2006 2009 2013 2016 2013 2021
=—=NHIF === invesments =g==Pension (incl. NS5F) Insurance(EXcl.NHIF) g NSSF
-
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Chamas (Groups) and Family/Neighbours/ friends play key role of social
networks at household level

Breakdown in Informal Group over time
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Secret Hiding Place Group or Chama Lsage Cash and Goods and Family/Friends/Meighbour
senvices on credit from a and Group of Friends
shopkeeper

-
=

h.5
13.6
12.2
182
15.4
18.8
18.8
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 Both cash and non-cash usage dominate tfransactions..
exclusive usage of non-cash {digital) insignificant

Cash  Cash& NonCash

Only  NonCash
Overall 1834 80,60 0.63

. 80.60%
Cash &
Non-cash £33

Rual 2216 710 02
Urban 1169 8632 L3
Male 8 8l%9 0.8
female 1933 96 041

#afiGlobal
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Quality Dimension

To measure whether the financial products and services match clients’

needs, options available, and financial literacy and consumer protection
concerns.
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Concerns: Increased Unexpected/unclear charges, frequent system
downtime, poor customer service and lost money from account

Challenges faced by respondents (%)

Unexpected or unclear charges by
Provider

783

124
4 B4 453 53
1l 317 1
6.6 16.8 i
' 11
191 19,
.6 152
92 1%, R0y BI05 106
18 47 47
Mobile Money SACCO: Mobile Banking Bank MH Mobile AppLoans
n Unexpected charges

n Lostmoney/ Money missing from my account

0 Poor service received ata branch/ agent/ customer care

u Inability o access account through mobile /internet banking/ ATM system down time

# Fraud /attempted fraud (eg recieved less money from the agent, service provider did not exist)

463
30,0321
15. 1
2 9 I
Mohile SACCOs Mohile  Bank MF Mohile
Money Banking App Loans
B2019 w201

#afiGlobal

www.afi-global.org

"aﬁ

NNNNNNNNNNNNN
TTTTTTTTT

Central Bank of Kenya Keeping you informed

36




Most respondents seek financial advice from informal sources —
family and friends and personal knowledge/experience
Calculation of interest amount on loan and identification of
transaction cost, correct

Sources of financial advice (%) Knowledge of Borrowing Cost Knowledge on Transaction Fees
450 6623
w003 493
e Qi
381
324
110
%6 Las a0 a0
- ps 3 ;
12.2
N & 3 & & &
{\'«(b &*‘v "’& o‘\(b «")Q
* & s’\,b @“b ¢ B Carrectly read theSMS Correcty read theSMS Could notread the SMS
& N andinterpreted the and did ot interpreted
& Correct Incorrect Don'tKnow SMS the SMS
n2019 m2021
#2019 W2021 EMale i Female

#afiGlobal
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* Household indebtedness and debt distress a key issue in 2021

« Strategies to deal with debt- reduce other expenses, deplete savings,
additional work/business and took another loan to repay

Default by Type

Started a business fworked more hours 318

I (2]
=]
]

Started a business fworked more hours

e i s .. I 2
Reduced expenses on nonfood products
Pald ESS - uﬂ Reduced expenses on food

MIISSBd d pﬂ"ﬂl'lEI'l'[ - L:l-ﬁ Sold / gave assets/belongings

Borrowed to repay - Borrowed to repay

W Female W Male

42.0
35.1

Reduced exp on nonfood

Reduced expenses on food 412
36.6

24

Sold ve assets/belongings
/e /! ging 218

42.5

Used savings a1

3141
280

W Urban B Rural HOverall

WA (LNVA NaTionaL f S d #afiGlobal
i Kenya www.afi-global.org
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Impact Dimension

Looks at how consumption of different financial
services, products and providers overtime
conftribute to their general well-being (fo be
presented in detail by FSD Kenya)

39



Examines financial health of users in terms of abllity to meet day-to-

day needs, deal with shocks and invest in future

Key priority in 2021- access to food, with COVID-19 shock

contributing to increased food vulnerability

Life Goals

Food Vulnerability

16.1 15

355
31.8
Ii 285|

13.2 12 3
8.9 9.3 6.1
me
I I Most vulnerable Vulnerable Least vulnerable
‘ . . . . (often go without (sometimes goes  never goes withouth
Education Putfing foodon  Improving Health Getting a job food) without food) food)
the table livelihood source/
d lopi
20019 m2021 e m2013 m2016 2019 w2021
L | Sigids
W & ENEs O fsd
& | LT (S ",‘,'/‘,“”,5"‘ """"" Ken ya www.afi-global.org 40
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Respondents reporting a shock increased in 2021 - health shock
reflecting COVID-19 pandemic being dominant

Financial needs Goals

62.1 62.5

Shocks in 2019 vs 2021

21.4

Major health problem

31.8

67.1
59.2 59.9
LOSS O INCOME e 3 0
36.2 Death of a relative 10.9 20.2
Pest/ diseases (locust) B S0
Theft/violence j?
Death of main income 2
Meeting every day Experienced shocks Meeting future earner 3.4
to day needs goals
m2019 m2021 m2019 m2021
" ﬁ :(&% 5VNA§ §_ f S d #afiGlobal
a Cent;al Bank of Kenya :"("E:“ ?F”ST:'HS’:I'TS’ Ken ya www.afi-global.org 4 1




Formal solutions used in meeting all 3 financial needs declined -
informal solutions critical for future investments needs

Investing in the

Dealing with

Meeting day to
day needs shocks future
11.1 10.2 '
39.3

42.9

29.3

2019* 2021*

*2019 *2021

2019 2021

Did nothing/other m Got additional work/cut back on expenses mFormal mInformal

#afiGlobal
www.afi-global.org
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« Overall, financial health index declined in 2021compared to 2019

to meet day to day needs and coping with shocks.

- inability

Financial health index Perception towards financial
3 - situation (percent) ©
T - o
n o @ < =
e o S 1N <
< . o o
on cn
o0 ™~
IN I I SRS
Ability to  Ability to cope  Ability to Overall
manage day to  with risks invest in financial )
day livelihoods health score Improved Remalned the WOrsened
and the future same
m2016 =2019 m2021 m2016 m2019 m2021
‘ - "“r-g- ‘e
s ALY KNEBS R
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Conclusions

FinAccess Household surveys are expensive to conduct and
require strong partnerships

The 2021 FinAccess Survey provide very rich data and indicators
for tracking the financial inclusion space.

Refocusing on quality and impact/welfare dimensions provide a
holistic view to inclusive finance

In-depth studies using the datasets welcome from all stakeholders
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Raise Hand to ask a
question.
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Session 2 - Deep dive into FinAccess
Survey 2021 findings on COVID-19 impact

Dr. Amrik Heyer
Director of Research Financial Inclusion and

Market Development

Financial Sector Deepening Kenya

47



FinAccess 2021: COVID-19
impacts on financial health
and resilience

How can finance help to support
economic recovery for lower

] &2 | \ ,i, !
RN Ay S
income households?
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Contents

_IImpacts of COVID-19 on household
resilience

_IFocus on digital finance

—IWindow on MSEs: opportunities for digital
finance to improve resilience and growth

_IDiscussion

#afiGlobal
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Beyond the access strand: Innovation in developing new frameworks
to measure the relevance and impact of financial inclusion

Financial Needs: Financial Heath:

Relevance of finance in S Impact of finance in supporting financial health
meeting needs 2
The financial health index
Ability to manage day to day:

+  never wentwithout food during the last year
+  doesn't have trouble making ends meet between income cycles
+  has aplan/budget for allocating income and expenses

&

Ability to cope with risk:

«  never wentwithout medicine in the last year
+  regularly kept money aside for emergencies

S

612% 59% «  can get hold of a lump sum within 3 ¢ 39%
Trodu:lye ::edg * Investing in 0 . in the fu = g@ﬁ
3 ﬁ% agoal Ability to invest in the future: ’ 22%
Experienced a + usingsavings or credit to invest in pr ® 0 '
; P ©
$hock «  education orold age; is using/plans
. pension or investment income to ma
has been regularly putting aside mor
2016 2019
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The financial health of Kenya’s adult population has been
falling since mid-2015 when it was first measured

All adults

~.

2016 2019 2021

Age

,\ =@ 18-25 yrs
26-64 yrs

k *65+ yrs

2016 2019 2021

Location

\\ === Nairobi

Other Urban
@@= Rural

2016 2019 2021

—

2016 2019 2021

Wealth

—8=—| owest 40%
=@=—Middle 40%

=@=—QRichest 20%

Gender
45
23 19
34
18 15
2016 2019 2021

== Male

=8=—Femals
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A dominant majority of adult Kenyans say that their personal
financial situation worsened year on year since 2015

Perceptions of personal financial status in past year: Worsened / Improved

All adults Poorest 40% Middle 40% Richest 20%

& 100%
=
=
£
3 76 76
< 74

75% 88

57
51 5 51
50%
42 4 4
38
33 34
28
25% 24 24 23
17
11
8 8
5
0%

2015 2017 2019 2021 2015 2017 2019 2021 2015 2017 2019 2021 2015 2017 2019 2021
Source: Authors own calculations from 2016, 2018 and 2021 FinAccess surveys
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Median income continues to fall across most demographics

Median typical personal monthly income (all sources)

All adults Age group Gender Household location lihood (main income sol

17k

KSh 15,000 : Employed

KSh 10,000 Q\i-;/a Urban

8k
Own business
6.7k k
Bk Bk Bk
Working age [25 Men 5.5k
Sk Sk

5k 5k 5k Sk B % 5
KSh 5,000 All adults &\-ﬂé'_ﬁ/owomen O Oe—a(Casual
4k 4k 4% 4k 4k \"‘0 Agriculture
Youth [18-25) Rural
3k 3k 3k 3k 3k
O———0——0 Retirament age | Transfers
2015 2018 2021 2015 2018 2021 2015 2018 2021 2015 2018 2021 2015 2018 2021
Source: Author's calculations based on FinAccess surveys. |
L4 sigtds — M
¥ % -
ce )y KNBS fsd
& D, & 2 KENYA NATIONAL
P *:“/"\\"t‘ BUREAU OF snmsm:s/ K en ya www.afi-global.org 5 3
Central Bank of Kenya ERaping Jos Inpeva



In the COVID-19 era (2019-2021) livelihood opportunities shrank
resulting in increased dependence on others and on insecure casual jobs

Main source of livelihood 2019 & 2021

35.0
30.0 25.4
25.0
20.0 18.3 18.0
139 15.0
15.0 - 11.4
10.0
5.0
0.0

Agriculture Employed Casual Own business Dependent
m2019 m2021

Kenya

, SRS
s Iy KNBS fsd
P 9 A& KENYA NATIONAL
oS b“" BUREAU OF STATISTICS
S entral a Keeping you informed

www.afi-global.org 54



Financial shocks increased during COVID-19: especially the rising cost of
living, and a large increase in health shocks and death of family members

Total shocks
Financial needs

Cost of living 82.8

67.1
62.1 62.5 59.2 59.9 Major health probl
Loss of income 23
36 2
B 109
I Death of a rela

Climate (drought, pests etc) 8.9

Theft/violence 1 j;‘
Meeting every day  Experienced Meeting future Death of main income | 2
to day needs shocks goals earner 3.4
2019 #2021 0 20 40 60 80 100
6 _ 2019 = 2021
: : }u 5YNA§§ de #afiGlobal
e \ . i&/“ .;ua,s.uossnr/usr-cs Ke nya www.afi-global.org 5 5

Central Bank of Kenya  fccring you injor



Despite growing levels of access, there was minimal use of digital finance
in dealing with shocks; instead people relied on non-financial routes such
as seeking more work, selling assets and cutting back on expenses

Use of digital finance

Access a mobile phone (own
or borrow) 92

87
Access to mobile money
90

68
Active digital account owners
76

54

Advanced DFS users |
68

2016 w2019 m=2021

Use of finance to deal with

shocks

B

Formal - non- Formal - Informal Non-financial
digital digital
m 2019 m 2021
56



The combination of COVID-19 and a longer-term decline in household
economies has taken its toll on household wellbeing

53.5
Gone without 1000 gy
54.2
Gone without medicine when needed I 5
Child sent home from school for lack 48.3
of fees K&
0 10 20 30 40 50 60
2021 m2019
.o 5y KNBs &
.' ‘. Centrﬁz;genya ':E"‘EEGONFAS;EN . E(:“Snyda www.afi-global.org 5 7



How can finance help to
lift financial health and

improve livelihoods and
productivity?

The promise of digital
finance?

‘( A £ 2% .
3% KNBS fsd o
B U S IGE Ken ya www.afi-global.org 5 8

Central Bank of Kenya "</



Despite lack of growth in uptake of formal accounts, the daily relevance
of formal finance has increased, driven by digital technology

Trends in daily use of financial services

providers 2019-2021 Main mode of payment for key transactions
25 23.6
20 /
15
12
10
5.1
5 2.9
2.5 .
132 05 0.91.3
0 -. — = 2019 2021 2019 2021 2019 2021 2019 2021
Bank  SACCO  Mobile  Mobile MFI Informal Monthly bills  Paid school fees Paid money to = Paid daily
banking  money groups govt. expenses
m2019 m2021 m Cash mBank incl credit/debit cards ®Mobile money = Others
0 ﬁ 5VHA§"§_ o de #afiGlobal
a Central ankofKenya "‘:"u or 1 "5“‘5 Kenya v afiglobatorg 59




Digital finance has helped to bridge the gender divide in
Kenya; although a gap still remains, especially in access to
smartphones and in daily use of digital transactions

Digital account use by sex (2021)

Gender gap
Ha's 2 MO ile a0C0UNt | ——————————————————————— G

5%
AtV (90 1y S ) | /0% 5%
AV AN G U e | NARGN 71% 6%
Daily Use et 25 9%
9 9%
Smartphone OWner I /2%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Female mMale

sigEde -
2 gy KNBS fsd
r 5 P Ty pa OF STATISTIC Kenva afi-global.org
°F Central Bank of Kenya Keeping you informed y atte o



...but this is in a context where women- and increasingly
men- still rely mainly on informal finance to meet their needs
and aspirations

Use of formal and informal finance to meet financial goals
60%

Are men also becoming
50, ~ more informalized? 46%
. 40% *_16%
40% 30% in 2019

in 2019 .
30% l 25%  27%
21% .
20% 17% 16%
0%
Male <30 Male >30 Female <30 Female >30
® Formal Informal
o sipEas — M
B L 5?\: KNBS 9 de #afiGlobal
L | 4 (@1 L o :A:v?sxo"ﬁg‘;sm% Kenya www.afi-global.org 6 1
Central Bank of Kenya e &S



But access to digital infrastructure (phones) -
is uneven, with implications for local - vy
economic development and inclusive growth =, wassb f \

- ) : ] - Wajir
Digital access by counties > 5Sambufu I5|olo
T HH HUHTN ” H
B, '
;\

Garissa

Tana River

““Kwale” Mombasa

e
& e & S
sy Ov @\ & \@*P R
é\" s -{} A 2
K
Smart phones Non-smartphone B Someone elss B No access
e .J‘.E. ie M
, SRS | -
€8 - % muEs \)fsd
' i | X ‘ KENYA NATIONAL
g UL *‘*J‘ B OF ST Kenya www.afi-global.org 62
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As the economy becomes more digitized, it becomes increasingly

important to bridge the digital divide to boost livelihoods and income.

Mobile Money Users Active Users (30 d;y;) 93.8%

84.2% 92.4% 96.2% . 75.6% 77.1%

81.4% 2% 60.2% !

64.9% :
1

1

1

1

1

1

1

Smartphone ownership

Daily Use of mobile money 69.8%
1 1
1 0
1 39.6% 38.4% : 49.8%
1 0
o 35.1% 30.1%
16.1% 14.7% 18.7% : 19.0% "
i n B n B
1 1
1 1
Dependent Agric Casual Own Employed Dependent  Agric Casual Own Employed
business business

2 "}‘ﬁ‘!’. _M -
) ﬁ {&.‘fm A 5VNA§NSH o f S d #afiGlobal
O G 4 % 8 F STATISTICS

Central Bank of Kenya Keeping you informed www.afi-global.org
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A window on MSEs....
What are the
opportunities for digital
finance to support

growth?

, Q("

&s‘“j

Central Bank of Kenya

KNBS

KENYA NATIONAL
BUREAU OF STATISTICS
Keeping you informed
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fsd

Kenya

#afiGlobal
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Who are MSEs; and what has happened to this population under

COVID-19?

% of population earning income from business
has reduced since 2019

2019 2021
5,15 million adults 16+
egrfied an income from 4,71 million adults 16+
elf-employment ?743 an income from
elf-employment

#afiGlobal

www.afi-global.org

\ ‘ j«‘ & '13 "
6 5 e A Central Bank of Kenya

> 99% micro or small;
(below 10 employees)

> 57% women, (up from
52% in 2019);
mostly aged 26-35yrs

» 61% wholesale/retail;
mostly selling
agricultural produce



In 2020, the CBK, KNBS and FSD Kenya developed a tracker survey to
track impacts of COVID-19 on MSEs

Divergent recovery
Business revenue is slowly recovering... ...but the majority are still earning less than they did pre-COVID
B 7 N SERC 2 In July 2021, median® & 121
2L Waved: 5 . Wave 3 B A T Revenue Mar 21 Revenue Jul
Feb - Nov 2020 March2021 Apr-.mlyzou B 10 A h i ; LI W5 et LW Compared to Feb 2020 Comgpared to Feb 2020
‘g = o (67%) of pre-COVID levels.
Nov ‘18 Nov ‘19 Feb‘20 M: Apr 20 Jul‘20 Nov 20 Mar ‘21 ‘E é 0.8
@ E & Less than
'® CP i 5 pre-COVID
} ool oy Wavel Wavu g § o 0.67 B 10% i 62% o revenues [Limp back)
E % o 0‘50 . Limp back . umP back Revenies Same of
= 0.37 38% higher than pre-COVID
y E = 02 30% bad Bounce back (Bounce back)
How has C#‘"D'lg impacted micro firms? T T —b
Feb'20 Apr Jul Nov Jul 21
Customer demand remains the biggest challenge...
Food insecurity remains high A1} \ \:\'l
And a rise in business closures in Q3 2021 Food insecurity quadrupled during COVID, and remains \-_\\‘ !
44% substantially higher than pre-COVID levels across MSE il
%, Novz020 @ Mar2021 Julzozn i Now 2020 March 2031 July 2021 households.
g 3000 61%
= H
£ : 47% 43% 47%
@ i
@ i
: 24% 25% 35* 14%
"] H
= 110 12% 13%
c 9% 6% i
= . 4%
Customer Demand Access to credit Business expenses H . Mot operating a business Dperating a business
Feb*20 Apr-July*20  Nov'20 Mar ‘21 Jul 21
Pre-COVID Lockdown

o A .,o M
a s e Kenya www.afi-global.org 6 6

Central Bank of Kenya Keeping you informed



67 |

Business formalization remains low, and has declined

since 2019, mainly duge.CQVIR12

(4,71 million business owners)

BUSINESS SERVICES USED BUSINESS IS REGISTERED
2 YES
pomens Tl oumber [ 7% /%

devices

Card reader machine I 1% 9% in 2018

Bank account in business name - 4%

Membership to a business . 20
association 0

Pay NHIF for employees I 1%

BUSINESS KEEPS ANY RECORDS
There has been little change in the usage of
various business services, such as payment

‘ 3. YES
devices, since 2019
‘. . KENYA NATIONAL 0 de

ot
@“\n* SURKAU OF STATISTICS Ken ya www.afi-global.org

Ke

Y

Central Bank of Kenya

BUSINESS HAS A PERMIT

’1 8% YES

35% in
2019

BUSINESS KEEPS DIGITAL
RECORDS

% YES
. 2%



68 |
But.... business owners are highly digitized: 93% own a
mobile phone nearly half ef:which are smartphones

MOBILE PHONE ACCESS MOBILE PHONE CAPABILITIES

Access to internet _ 48%

Touch sreen - I 5%

Download and install _ 49%

| don’t own a mobile phone 4% applications on phone
but am able to use someone

else’s
INTERNET USAGE
: 321 000 business owners do :
| don’t own or use a mobile 30/ not personally own a mobile : of business owners access the internet
phone : phone :

at least monthly, up from 39% in 2019*

of business owners report using the internet

: for business activities (e.g. online marketing, sourcing
inputs)

| own a mobile phone that meoy,

and others use
=v—x
BUREAU OF STATISTICS K e n y a

l’ a I i Central Bank of Kenya Keeping you informed

Note: *Question was asked slightly differently in FinAccess 2019. - “Did you access the internet during the past 4 weeks”, whereas in FinAccess 2021 the question asked “How

#afiGlobal

www.afi-global.org
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%35% of business owners use at least one digital marketing
channel to reach their customers

MARKETING CHANNELS USED
(4,71 million business owners)

Business owners use at
least one marketing
channel

sms/phone calls - | 23%
Social media [N 9%

Online stores/market - 2%

o,
65% place/catalogues

Of the business owners using
social media, 22% are youth
(16-25) while those who are

Own websites . 2% slightly older (26-35) account
for 43%

Business owners use no

marketing channels Radio/TV IO%

"aﬁ

KNBS o fed .

BUREAU OF STATISTICS Kenya www.afi-global.org
Central Bank of Kenya  fecping you informed




’And usage of mobile money for business payments has
increased significantly from 11% in 2019 to 36% in 2021

BUSINESS PAYMENTS

(4,71 million business owners)

All payment channels used* Most frequent payment channel used**
83%
72%
Payments from .
mobile money up Up from 4% in
from 11% in 2019 2019
36%
Unsure what blank
refers to
17% (302 observations)
5% 3
I N
. . Mobile money account - Pay bill/ Til number D Mobile banking account . (blank)? Bank transfer
i

. ppa na Mpesa, Pay Bill) ‘ (includes internet banking)
o 285 "»‘i?
q:tl U KENYA NATIONAL #afiGlobal
BUREAU OF STATISTICS '
cel ES&ZQ@- S e K en ya www.afi-global.org

| Bank of Kenya Keeping you
* Excluded Post Office, cheque, money transfer service, international mobile transfer, courier, bus/Matatu, in kind/noncash and other due to low observation count
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"MSE’s continue to rely on social networks for business
finance; but digital savings also play an important role...

Top sources of starting capital
30%

25% 24%

Top reasons for choosing financial

20% .

. device/strategy

10% 7%
o . Convenient Y 52
0%

Assistance from  Savingsona  Savings through Loan from a Suited to my needs _ 13%
friends & family mobile wallet  mobile banking  group/chama

Top sources of operating capital only option [N 11%
60%
49%

50% Affordable [N 9%

40%

30% 0% 10% 20% 30% 40% 50% 60%
20%
10%

0% y -

A X
spro its re- Sayhgson a m #%5
“ k a llet KENYA NATIA@ d ll #afiGlobal
s s BUREAU ¢‘)F STA'IS'NCS e n ya www.afi-global.org
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76th of 11% of MSEs who stated that they took a loan for business in
2021, 43% did this in order to expand their business

&

MAIN REASON FOR TAKING A LOAN FOR
BUSINESSS

(577 926 business owners took a loan)

Expansion of business _ 43%
Operating/working capital _ 35%

Diversification of business activities - 13%

Buying assets /machinery for existing o
business - 7%

e.g n or 29%
W KNBocogl 150 f

Ke nya www.afi-global.org
e"" rrrAczceSS 2021

X—

46% of those taking a loan
to expand their business
were from the age group
26-35
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Can finance overcome the range of challenges faced by businesses and play
a more significant role in suppeartiagtheirsesilierce and growth?

(4,71 million business owners)

Limited access to market/Fewer customers
High/increased cost of supplies

Limited access to credit/capital

Customers not paying on time

Increased competition due to selling similar products

56%

33%
30%
I 2 7%

249/
T/0

Difficulty getting license/permit
High costs of licensing

117% 24% of businesses reported
experiencing challenges related to

0, s .
— 7% government licensing

Insecurity

Difficulty paying business expenses

Suppliers closed down/reduced operating hours/no stock
Difficulty finding premises location/high cost
Uncertainty regarding business premises

Unreliable employees/staff issues
gﬁcesg&Q\ —

B N BS

KENYA NATIONAL
IUREAIJ OF STATIS'I’ CS

Business closed/no challenges
nk of Kenya

QO fsd

Note: Excluded climate related challenges due to low observations

Other
#afiGlobal

www.afi-global.org

7Y
m— 5%
s 5%
. 37
- 2%
1%
m 1%
1%



Discussion: What are the implications of reduced resilience and squeezed
liquidity for the role of finance in supporting households and MSEs?

Households’ financial strategies geared to risk mitigation rather than
growth;

Lack of liquidity to ‘buy’ formal products: -spurring a retreat into the
informal sector??

BUT opportunities to build on access to digital infrastructure to reduce
costs, improve trust and develop tailored solutions for households and MSEs

Robust demand-side data collected on a frequent basis can provide a
valuable tool for policy makers to enhance the enabling environment for
the household and MSE layers of the economy; and identify opportunities
and barriers for a more inclusive financial sector

oo s —»
o ¥ N . -«
> )y KNBS fsd
2 A& KENYA NATIONAL
., ? ’&:‘/"\\’mﬁ BUREAU OF sn'msm:s K en y a
Central Bank of Kenya ERaping Jon Inpevs
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Raise Hand to ask a
question.




Session 3 - Demo on Data Analytics Tool
and Website of FinAccess Survey

Mr. Rajab K. Mbaruku

Senior Manager, ICT
Kenya National Bureau of Statistics
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FINANCIAL ACCESS BY EDUCATION
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FINANCIAL ACCESS BY WEALTH
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FINANCIAL ACCESS BY AGE
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REPORTS AND DATASETS
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REPORTS AND DATASETS
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KENYA
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FinAccess 2021
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= The 2021 FinAccess Household Survey Report
USAGE = Highlights
QUALITY = Launch Presentation
s = Questionnaire
= FinAccess 2021 Manual
GENDER GAP = CEO Remarks
RURAL URBAN GAP = Anonymised and weighted dataset - FinAccess Household Survey 2021 - SPSS (SAV FORMAT)
METHODOLOGY = Anonymised and weighted dataset - FinAccess Household Survey, 2021 - (EXCEL FORMAT)

REPORTS AND DATASETS FinAccess 2019

= The 2019 FinAccess household survey report

= Inclusive finance? Headline findings from FinAccess 2019

= Financially underserved Kenyans and their market potential; A 2019 segmentation study

FinAccess 2016
= The 2016 FinAccess household survey report
= FinA

FinAccess 2013

@ = The 2013 FinAccess household survey report

= Kenya's financial transformation in the 21st century,
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Raise Hand to ask a
question.




CLOSING

Luis Trevino
Senior Policy Manager, Financial Inclusion Data
Alliance for Financial Inclusion
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