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An inclusi
underpins t
Kenya’'s Vision 2
fast growing digital e

. Financial inclusion is also o

central to improving household
welfare and achieving Kenya's
aspirations under the sustainable
development goals.
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Objectives of the survey: :

1.

Provide nationally representative 3.

data to track progress towards
financial inclusion

Understand drivers of financial Al

behaviour (formal and informal)

Identify challenges and
opportunities for deepening
financial inclusion

Inform evidence-based policy and
business development



How has FinAccess evolved over time?

Access

2006 2009 2013 2016 2019

e FOrmal «= Informal e Excluded

Charting Kenya's journey towards financial Providing the frameworks to shape our thinking
inclusion since 2006 and change our goals
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FinAccess: comprehensive data on all aspects of financial inclusion

Financial inclusion cross country comparison

Seychelles-2016 35 2-
Southafrica2018 00 e - How does
Kenya-2019 5.1 Kenya's financial
Namibia-2017 B inclusion
Rwanda-2016 21 landscape
Tanzania-2017 7 compare with
Uganda-2018 20 its peers?
Cameroon-2017 15

Nigeria-2018 14.6

BFormal "Informal ®Excluded
Mode of payment for key use cases Use of insurance, pension and investment

Paid monthly bills

Paid school fees Kenya's digital increase the
revolution? uptake of
Paid daily expenses For daily INsurance,
expenses pension and
Sent/gave money . . investment?
inside Kenya CaSh s still
‘ King...
Received money from 2006 2009 2013 2016 2019
inside Kenya
@ NHIF === |nvestments === Pension (incl. NSSF) Insurance (regulated by IRA) NSSF

mCash mMobile money account  ®=Banktransfer =Other
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FinAccess deep-dive analysis: Understanding the growing market for digital credit

75 percent of loans currently in use are from 3 sources (shopkeepers, mobile banking
or app and the social network), typically range from Ksh 2,000 - 10,000 and most
commonly used to meet day-to-day household needs.

. . Average size of loan vs. percent of loans currently in use, by lender
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- They typically range from 2000

to 10,000 shillings, unlike loans dose
from commercial banks and i
SACCOs which are much larger
and less prevalent > Maize grain
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Source: 2019 FinAccess household survey (Which recorded a total of 7,668 loans currently in use). Notes: Reference prices for Petrol, Electricity and Maize grain
were obtained from the 2019 Economic Survey. The average price for a used 150cc motorcycle (e.g Boxer) was estimated from on-line classifieds. The out-of-pocket
secondary day school term fee was obtained from the Kenya Ministry of Education
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FinAccess deep-dive analysis:
Understanding unmet financial needs of key market segments

SEGMENTS
(Adults 18+, 25.1 M)

AGRICULTURE CASUAL WORKERS OWN BUSINESS DEPENDENTS EMPLOYED

Sophlstlcated @ @ @

) business Rural small Urban Urban  Informally Public Other
Poor Regional & micro small & wage  employed sector employed
livestock Local market business micro earners employees
farmers market farmers : business
farmers -----------------------------------------------------------------
Q Q Q 11M 13M 12M  08M
Rural older ~ Young Spouses Other
Young Older Rural core Urban dependent  single dependent
casual casual casual core S dependent S
workers workers workers casual S
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FinAccess in-depth studies: Smart sensing

Q

@
- */& C o ‘ What are smartphone user’s data
Ve

2._8-..2 % privacy preferences?
Social networks / Mobility
\ Can high frequency data generated
using smartphones be used as
N a proxy for broader economic
conditions; for example to gauge
\ "m responses to COVID-19 restrictions
and economic stress?

How can smartphone data be

At
.‘ VoY / \ e E: leveraged for innovation in financial

services?

o — FinAccess subsample of 171 smart phone users
E-commerce E S .
consented to participate in a study of smartphone
behaviour and its relevance for the future of Kenya'’s
Digital borrowing digital economy
& saving
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